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Course Description Form

name The decision: .\

Pharmaceutical Marketing/Master's Program

code The decision .Y

the chapter / year. .Y
Second course2(024-2025

date numbers this Description  .¢
1/9/2024
Available attendance forms. .°

My presence in the hallAcademic

Number of study hours (total) / Number of units (total).

2 hours .. 2 hoursThat

Name of the course administrator (if more than one name is
= mentioned)

me: AM.D Bashar Remember righteous Email :-
thaker@uomosul.edu.com
Bashar

Course objectives  .A

)rming students aboutbasiCS Pharmaceutical marketing and the most e Course objectives

ortant developments in the field of pharmaceutical

product marketing
oducing students to the nature of the pharmaceutical marketing o
relationship and other marketing concepts '

support knowledge Students Important Specializations e
ydern In pharmaceutical marketing, including sales and

pharmaceutical marketing

Teaching and learning strategies

ad learning Cooperative from during answer students on -
inquiries Instructor and their colleagues Students.
road Discussion. -Y




3-Method Duties Daily.

Course structure.

Evaluation

method

Learning
method |

! 'Naj'n.e'of unit or
topic

Required ie:éfni'n'g |

outcomes |

watési‘i

es |

week

Episodes
Discussion And
the storm
mental

My
presence

The conceﬁt of
pharmaceutical
marketing

)

the
first

Episodes
Discussion And
the storm
mental

My
presence

The importance,
objectives and
characteristics of
pharmaceutical
marketing

Episodes
Discussion And
the storm
mental

My
presence

Elements of
successful
pharmaceutical
marketing

Episodes
Discussion And
the storm
mental

My
presence

The difference
between
pharmaceutical
marketing and
consumer product
marketing (goods,
services)

Episodes
Discussion And
the storm
mental

My
presence

Pharmaceutical
product privacy

Episodes
Discussion And
the storm
mental

My
presence

Pharmaceutical
marketing
environment

Episodes
Discussion And
the storm
mental

My
presence

pharmaceutical
product

Episodes
Discussion And
the storm
mental

My
presence

Drug pricing




Episodes Drug promotion 2 | Ninth
Discussion And My
the storm presence
mental
Episodes Medicine 2 | tenth
Discussion And My distribution
the storm presence
mental
Episodes pharmaceutical 2 | eleve
Discussion And My market nth
the storm presence
mental
Episodes Green 2 | twelft
Discussion And My | pharmaceutical h
the storm presence marketing
mental
, Criteria for 2 | thirte
Episodes selecting a enth
Discussion And My .
pharmacy location
the storm presence P Keti
mental or marke ing
medicines
Episodes Dimensions of 2 | fourte
Discussion And My | pharmaceutical enth
the storm presence marketing
mental
Episodes Midterm exam 2 | fiftee
Discussion And My nth
the storm presence
mental
Episodes Dimension
Discussion My | S of green
And the i
o | presence marketing
mental :

distribution degree from 100 on according to Tasks The person in charge With it The student
like Preparation Daily and exams Daily and oral And monthly and editorial and reports ....etc.

Learning and teaching resources .\

NoD

Required textbooks (methodology if any)

University theses and dissertations

rketing Management Specialization

in Pharmaceutical Marketing

in

Main references (souroes)

search Published

in Magazines
Iraqi And Arabic

Recommended

supporting books and

references (scientific journals, reports...)




Electronic references, websites
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Course Description Form

1. Course Name
Marketing Knowledge Management
2. Course Code

1. Semester/Year/

Course 2 / Master's Program / Elective Course / Master's Program / /2024-2025

2. Date this description was prepared:

23/5/ 2025

3. Available Attendance Formats: 3
Attendance in classrooms and via Google Meet. Other forms of attendance include online lectures in PowerP
and PDF format.

4. Number of Study Hours (Total)/Number of Units (Total)

1. Name of the course supervisor (if more than one name is mentioned)
Name: Asst. Prof. Dr. Manal Al-Samak Email: manal abduloabar@uomosul edu rq

.1Course Obijectives

The course objectives | introduce students to the scientific and fundamental principles of
marketing knowledge management, marketers' skills in crisis
management, and identifying marketing problems and their causes, w
the goal of supporting business organizations in general and marketin;
in particular, and enhancing their competitive position. Students will
also acquire the knowledge and skills to identify its patterns and
methods of application in organizations in general and marketing in
particular.

Teaching and learning strategies

Strategy
In-person and online lectures via Google Classroom

Cou rse structure

Evaluatlon Léérﬁing _ O'ut_co'r'nes' U'.hit 6r | -Required Learning

Method Method | ~ Topic Name |

Exams and Daily Introduction to Knowledge Explaining the concept of
participations | theoretical Management knowledge

duties

Exams and Daily Knowledge Management | What are knowledge Second

participations theoretical Models | management models

duties




Exams and Daily The Concept of Marketing
participations theoretical Knowledge
duties

Fxplaining the concept of
marketing knowledge

Exams and Daily Benefits of Marketing
participations theoretical Knowledge and
duties Opportunities for its
Application

What are the benefits of
marketing knowledge

Exams and Daily Marketing Knowledge
participations theoretical Patterns
duties

Explaining the types of
marketing knowledge

Exams and Daily Main and Sub-Dimensions
participations theoretical of Marketing Knowledge
duties Management

What are the dimensions
of marketing knowledge

Exams and Daily i Factors Influencing the
participations theoretical Use of Marketing
duties Knowledge

actors affecting marketing
knowledge

Seventh

Exams and Daily The Concept of Marketing
participations theoretical Knowledge Management
duties and its Strategies

Knowledge management
strategies

Eighth

Exams and Daily Components and
participations theoretical Dimensions of Marketing
duties Knowledge Management

omponents of knowledge
management

Exams and Daily Marketing Knowledge
participations theoretical Management Processes
duties

Knowledge management
processes

Exams and Daily The Interrelationship
participations { theoretical between Information
duties Technology and Marketing
Knowledge Management

laining the interrelationship
between information

rchnology and knowledge

management

Eleventh

Exams and Daily The Role of the Marketing
participations theoretical Information System in
duties Marketing Knowledge
Management

What is the role of the

rketing information system

n supporting knowledge
management

Exams and Daily
participations theoretical
duties

hat is strategic knowledge

[hirteenth

Exams and Daily Designing a Marketing
participations theoretical Knowledge Management
duties Strategy

w to analyze the knowledge
gap

ourteenth

Knowledge Gap Analysis

Fifteenth

Course Evaluation

monthly exams, written exams, reports, etc.

Grades are distributed out of 100 based on the tasks assigned to the studént, such as daily preparation, daily, oral, and

Learning and Teaching Resources

Required textbooks (methodology, if available)

irketing Knowledge: An Introduction to
irketing Crisis Management / Walaa Jamal
Din Al-Nouri. Knowledge Management as

Introduction to Strengthening the
mpetitive  Capabilities of Economic
stitutions /  Bourkaoua Abdelmalek /

Main references (sources)




Master's Thesis

Recommended

supporting books and references
(scientific journals, reports, etc.)

Electronic references, websites




