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Module Title =) (Br et QULES Module Delivery
Module Type Core learning activity Xrheory
[Lecture
Module Code AMT1100 [Lab
ECTS Credits 5 DTumr_ial
[Practical
SWL (hr/sem) 125 [Beminar
Module Level UGl Semester of Delivery 2
Administering AGME1986 College | AGFO1964
Department
Module Leader O s e e-mail Yousif.Yakoub@uomosul.edu.iq
Module Leader’s Acad. Title ae Lowa il Module Leader’s Qualification ol 4iSa
Module Tutor N.A. e-mail N.A.
Peer Reviewer Name N.A. e-mail N.A.
Scientific Committee Approval Date 1/2/2026 Version Number 1.0
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Prerequisite module

None Semester

Co-requisites module

None Semester
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Total hrs =32 = SSWL - (Exam hrs) =32 - 2 =30 hr (Time table hrs x 15 weeks)
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Time/Num Relevant Learning
Weight (Marks) Week Due
ber Outcome
Quizzes 3 15% (15) 4,6,9 LO#2, LO#H4
Formative Home Assignments 2 10% (10) 2and 12 LO#1, LO#4
assessment | Collage Assighments 1 5% (5) 10and 11 | LO#3
Report 1 10% (10) 13 LO#4
Summative | Midterm Exam 2hr 10% (10) 7 LO#1, LO#H2
assessment | Final Exam 3hr 50% (50) 16 All
Total assessment 100% (100 Marks)
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Text

Available in the Library?

Principles of Agricultural Marketing, Abu Saeed Al-Duwaihji,

Required Texts : ' T Yes
Al-Hamid Publishing House, 2001, Amman.
— Ali Faleh Al-Zaib, “Marketing Management - A Strategic
Applied Perspective,” Dar Al-Yazouri Scientific, 2019.
- Ali Faleh Al-Zouaib, “Marketing Communications: An
Applied Methodological Approach,” 9th Edition, Dar Al-
Masiriya for Publishing and Distribution,
Recommended | Amman-Jordan, 2191 No
Texts - Issa Hammoud Al-Hassan, “Commercial Promotion of
Goods and Services,” 9th edition, Zahran Publishing and
Distribution House,
Oman, .2191
- Ghassan Qasim Daoud Al-Almi, “Marketing Management
New Ideas and Directions,” 9th edition, Safaa Publishing
House. Distribution, Amman
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Group Grade padil) Marks % | Definition
A - Excellent | T 90 - 100 Outstanding Performance
B - Very Good [RENRTEN 80 -89 Above average with some errors
(Ssu(():felsgoG)roup C - Good L 70-79 Sound work with notable errors
D - Satisfactory Lo g 60 - 69 Fair but with major shortcomings
E - Sufficient Jsia 50-59 Work meets minimum criteria
Fail Group FX - Fail (Al 28) wul | (45-49) More work required but credit awarded
(0-49) F - Fail sl (0-44) Considerable amount of work required
Websites -




Note: Marks Decimal places above or below 0.5 will be rounded to the higher or lower full mark (for example a
mark of 54.5 will be rounded to 55, whereas a mark of 54.4 will be rounded to 54. The University has a policy NOT
to condone "near-pass fails" so the only adjustment to marks awarded by the original marker(s) will be the
automatic rounding outlined above.
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