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E-Marketing: الإلكتزوني التسىيق  

E-Marketing (Electronic Marketing) are also known as Internet Marketing, Web 

Marketing, Digital Marketing, or Online Marketing. E-marketing is the process of marketing 

a product or service using the Internet. Emarkerting not only includes marketing on the 

Internet, but also includes marketing done via e-mail and wireless media. It uses a range of 

technologies to help connect businesses to their customers. 

 

Advantages of E-Marketing: 

The advantages of E-marketing are discussed as below: 

1. Much better return on investment from than that of traditional marketing as it helps 

increasing sales revenue. ٠سبػذ ػٍٝ ص٠بدح ا٠شاداد اٌّج١ؼبد 

2. E-marketing means reduced marketing campaign cost as the marketing is done through 

the internet  

 ثذلا ِٓ اٌّجلاد ٚاٌصحف ٚاٌزٍفض٠ْٛ الإٔزشٔذ  ػجش اٌزس٠ٛك ٠زُ ح١ث اٌزس٠ٛم١خ اٌحٍّخ رىٍفخ خفط

3. Fast result of the campaign as it helps to target the right customers. اٌسشػخ فٟ ا٠جبد اٌؼّلاء

 إٌّبسج١ٓ

4. Easy monitoring through the web tracking capabilities help make e-marketing highly 

efficient ِٓ خلاي ِزبثؼخ اٌّٛلغ ٌخ ِزبثؼخ ػ١ٍّخ اٌزس٠ٛك سٙٛ   

Disadvantages of E-Marketing: 

E-Marketing is not without disadvantages, some of them are as follows; 

1. Technology Dependent. E-Marketing is completely dependent on technology and the 

internet; a slight disconnection can jeopardize your whole business. 

 ٠ؼزّذ ثشىً وبًِ ػٍٝ الأزشٔذ ٌٚزٌه فبْ اٞ خًٍ فٟ خذِخ الأزشٔذ سزسجت فٟ رؼش٠ط اٌؼًّ اٌٝ خطٛسح.

2. Worldwide Competition. When you launch your product online, then you face a global 

competition because it’s accessible from everywhere. 

Lecture no. 10 

 لا E-markerting. الإٔزشٔذ ثبسزخذاَ خذِخ أٚ ِٕزج رس٠ٛك ػ١ٍّخ ٘ٛ الإٌىزشٟٚٔ اٌزس٠ٛكتوضيح: 

. اٌلاسٍى١خ ٚاٌٛسبئػ الإٌىزشٟٚٔ اٌجش٠ذ ػجش ٠زُ اٌزٞ اٌزس٠ٛك أ٠عًب ٠شًّ ثً ، فحست الإٔزشٔذ ػٍٝ اٌزس٠ٛك ٠شًّ

 .ثؼّلائٙب اٌششوبد سثػ فٟ ٌٍّسبػذح اٌزم١ٕبد ِٓ ِجّٛػخ ٠سزخذَ



“Computer science \ E-Commerce“ 

Fourth Class                                                                                              Dr. Shayma Mustafa 

48 
 

 ِٕبفسخ ػب١ٌّخ: ػٕذ أطلاق إٌّزج س١ىْٛ ِؼشض ٌٍّٕبفسخ لأٗ ٠ّىٓ اٌٛصٛي ا١ٌٗ ِٓ وً ِىبْ

3. Privacy & Security Issues. Privacy and security issues are very high because your data is 

accessible to everyone; therefore, one has to be very cautious about what goes online. 

  ، ٌزن ٠جت اْ ٔىْٛ حزس٠ٓ.اٌج١ّغ ِزٕبٚي اٌج١بٔبد سزىْٛ فٟ لأْ جذاً ػب١ٌخرؼزجش ٘زٖ اٌّشبوً . ٚالأِبْ اٌخصٛص١خ

4. Maintenance Cost. With the fast-changing technological environment, you have to be 

consistently evolved with the pace of technology and the maintenance cost is very high. 

 لاْ اٌزىٍٕٛج١ب سش٠ؼخ اٌزطٛس ٌزٌه ٠جت اْ رزطٛس ثبسزّشاس ٚ٘زا س١ض٠ذ ِٓ وٍفخ اٌص١بٔخ. :اٌص١بٔخ رىٍفخ

 

Types of E-Marketing:  

There are different type and methods of e-marketing which are as follows: 

1. Email Marketing 

 اٌؼّلاء اغلاع ٚ, اٌّحز١ٍّٓ اٌؼّلاء ِغ اٌؼلالب ٌزط٠ٛش ٚ خذِخ أٚ ٌّٕزج ٌٍزش٠ٚج الاٌىزشٟٚٔ اٌجش٠ذ اسزخذاَ ثٗ ٠مُصذ

 .خذِبدغ١ش٘ب ِٓ اٌٚ ٌٍؼّلاء ششائ١خ لسبئُ رمذ٠ُح١ث , اٌزجبس٠خ اٌؼلاِبد حٛي اٌزحذ٠ثبد ػٍٝ اٌحب١١ٌٓ

2. Social Media Marketing : 

 اٌّحزٜٛ ِٚشبسوخ إٔشبء ٠زعّٓ الإٔزشٔذ ػجش اٌزس٠ٛك أشىبي ِٓ شىً ٘ٛ الاجزّبػٟ، اٌزٛاصً ٚسبئً ػجش اٌزس٠ٛك

 .ثه اٌخبصخ اٌزجبس٠خ ٌٍؼلاِخ اٌزس٠ٛك أ٘ذاف رحم١ك أجً ِٓ الاجزّبػٟ اٌزٛاصً شجىبد ػٍٝ

3. Video Marketing: 

 وطش٠مخ رشٚج١خ  ٌٍّٕزجبد اٌّحزٍفخ.  ٠زُ ٘زا إٌٛع ِٓ اٌزسٛق ِٓ خلاي اسزخذاَ اٌّحزٜٛ اٌف١ذ٠ٛٞ

4. Affiliate Marketing: 

 ثبٌؼٌّٛخ اٌّسٛل١ٓ/اٌّسٛق ثئػطبء اٌؼًّ صبحت ف١ٗ ٠مَٛ اٌزٞ الأػّبي ِٓ ٔٛع فٟ رس٠ٛمٟ ٔشبغ ٘ٛ ثبٌؼٌّٛخ اٌزس٠ٛك

 اٌشخص١خ اٌّسٛق ثجٙٛد اٌؼًّ، صبحت ِٛلغ ِٓ ثبٌششاء ٠مَٛ ػ١ًّ أٚ صائش وً ػٓ ِىبفأح
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The Difference between the Traditional Marketing and E-Marketing: 

Traditional Marketing E-Marketing 

The promotion of product and services through 

TV, Telephone, Banner, Broadcast, Door to Door, 

Sponsorship etc. 

The promotion of product and sevices 

through digital media or electronic 

mediume like seo, sem, ppc etc.. 

Traditional Marketing is not cost effective. Digital Marketing is more cost effective. 

It is not so good for Brand building. It is efficient and fast for brand building. 

Traditional Marketing is difficult to Measure. Digital Marketing is easy to Measure 

with the help of analytics tools. 

traditional Marketing includes.. 

 T.V.advertisement 

 Radio. 

 Banner Ads.. 

 Broadcast. 

 Sponsorship. 

 print Ads.. 

Digital Marketing includes.. 

 Search engine optimization (SEO) 

 Pay-per-click advertising (PPC) 

 Web design. 

 Content marketing. 

 Social media marketing. 

 Email marketing. 

 

 

 

Online Advertising (Ads): الاعلاناث الالكتزونيت 

  It is a form of promotion that uses the Internet and World Wide Web for the expressed 

purpose of delivering marketing messages to attract customers. Examples of online 

advertising include contextual ads on search engine results pages, banner ads, Rich Media 

Ads, Social network advertising, online classified advertising, advertising networks and e-

mail marketing, including e-mail spam. 

 

 

 اٌؼب١ٌّخ اٌؼٕىجٛر١خ ٚاٌشجىخ الإٔزشٔذ ٠سزخذَ اٌزٞ اٌزش٠ٚج أشىبي ِٓ شىً ٠ؼزجش الاػلاْ الاٌىزشٟٚٔتوضيح: 

 اٌزٟ رظٙش ظّٓ اٌس١بل١خ الإػلأبد, الإػلاْ أِثٍخ رزعّٓ. اٌؼّلاء ٌجزة رس٠ٛم١خ سسبئً رٛص١ً ٌغشض وٛس١ٍخ

 ٚالإػلأبد الاجزّبػ١خ اٌشجىبد ٚإػلأبد اٌغ١ٕخ اٌٛسبئػ ٚإػلأبد شؼبسادالا ٚإػلأبد اٌجحث بدِحشو ٔزبئج

 .اٌؼشٛائٟ الإٌىزشٟٚٔ اٌجش٠ذ رٌه فٟ ثّب الإٌىزشٟٚٔ، اٌجش٠ذ ػجش ٚاٌزس٠ٛك الإػلاْ ٚشجىبد الإٔزشٔذ ػجش اٌّجٛثخ
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Online advertising is a quick and effective way of promoting your website and 

generating targeted website traffic. It’s the advertising which uses Internet as a media to 

communicate. 

رؼزجش الاػلأبد الاٌىزش١ٔٚخ غش٠مخ ِؤثشح ٚسش٠ؼخ ٌٍزش٠ٚج ػٓ اٌصفحبد اٌشخص١خ ٚوزٌه ص٠بدح ػ١ٍّبد اٌٛصٛي اٌٝ 

 اٌّٛالغ ح١ث رسزخذَ ٘زٖ اٌزم١ٕخ الأزشٔذ وٛس١ٍخ ٌٍزٛاصً.

Types of ads: انىاع الاعلاناث    

 تتخذ الاعلاناث اشكال متعذدة منها :

• Floating ad: An ad which moves across the user's screen or floats above the content.  

ٚ٘ٛا الاػلاْ اٌٟ ٠زٕمً خًٍ شبشبد اٌّسزخذَ ا٠ٚظٙش اػٍٝ اٌّحز٠ٛبد :الاعلان العائم  

• Expanding ad: An ad which changes size and which may alter the contents of the 

webpage.  

ٚ٘ٛا الاػلاْ اٌٟ ١٠غ١ش حجُ اٚ ِحز٠ٛبد صفحبد ا٠ٌٛتالاعلان المىسع:   

• Polite ad: A method by which a large ad will be downloaded in smaller pieces to 

minimize the disruption of the content being viewed 

ػشظٗ ٠زُ اٌزٞ اٌّحزٜٛ رش٠ٛٗ ٌزم١ًٍ أصغش أجضاء فٟ وج١ش إػلاْ رٕض٠ً خلاٌٙب ِٓ ٠زُ غش٠مخ: مهذب الاعلان  

•  Wallpaper ad: An ad which changes the background of the page being viewed.  

٠زُ خلاي ٘زا الاػلاْ رغ١ش خٍف١خ اٌصفحخ اٌزٟ ٠زُ ػشظٙب اعلان الجذار:  

• Trick banner: A banner ad that looks like a dialog box with buttons. It simulates an 

error message or an alert. 

رٕج١ٗ أٚ خبغئخ سسبٌخ ٠حبوٟٚاٌزٞ . أصساس ثٗ حٛاس ِشثغ ٠شجٗػٍٝ شىً   ٠ىْٛ ٘زا الاػلاْ :الخذيعتالاعلاناث  . 

•  Pop-up: A new window which opens in front of the current one, displaying an 

advertisement, or entire webpage. 

 ٠ٚت صفحخ ػشض أٌٚؼشض الاػلاْ   اٌحب١ٌخ إٌبفزح أِبَ جذ٠ذح ٔبفزح٠مَٛ ٘زا إٌٛع ثفزح : المنبثقت النافذة إعلان

  وبٍِخ

• Pop-under: Similar to a Pop-Up except that the window is loaded or sent behind the 

current window so that the user does not see it until they close one or more active 

windows.  

اٌحب١ٌخ إٌبفزح خٍف إسسبٌٙب أٚ إٌبفزح رح١ًّ ٠زُ أٔٗ ثبسزثٕبء إٌّجثمخ إٌبفزح ٠شجٗ ٘زا إٌٛع  النافذة الخلفيت: إعلان  

أوثش أٚ ٚاحذح ٔشطخ ٔبفزح ٠غٍك حزٝ اٌّسزخذَ ٠شا٘ب لا ثح١ث  . 
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• Video ad: similar to a banner ad, except that instead of a static or animated image, 

actual moving video clips are displayed. This is the kind of advertising most 

prominent in television, and many advertisers will use the same clips for both 

television and online advertising. 

. ٠ىْٛ الاوثش ِزحشوخ أٚ ثبثزخ صٛسح ِٓ ثذلاً الا أٗ ٠مَٛ ثؼشض ف١ذ٠ٛ فؼٍٟ   اٌجبٔش، لإػلاْ ِشبث٠ٗىْٛ  :الفيذيى إعلان

 .الإٔزشٔذ ػجش ٚالإػلاْ اٌزٍفض٠ٟٛٔ ٌلإػلاْ ٔفسٙب اٌّمبغغ اٌّؼ١ٍٕٓ ِٓ اٌؼذ٠ذ س١سزخذَح١ث  ، اٌزٍفض٠ْٛ فٟ اسزخذاِب

•  Map ad: text or graphics linked from, and appearing in or over, a location on an 

electronic map such as on Google Maps.  

ِثبي  ، فٛلٗ أٚ اٌخشائػ الاٌىزش١ٔٚخ خلاٌٗ ػٍٝ ّٛلغث ِشرجطخ سسِٛبد أٚ ٔص٠ظٙش ٘زا إٌٛع  :الخزائط إعلان

  الاػلأبد ػٍٝ خشائػ اٌىٛوً.

• Mobile ad: an SMS text or multi-media message sent to a cell phone.  

اٌزٟ رشسً ػٍٝ اٌٙٛارف ٚخلاي سسبئً ٔص١خ اٚ سسبئً اٌٛسبئػ اٌّزؼذدح ٘زا إٌٛع  ِٓ ٠زُ الهىاتف النقالت:  إعلان

.إٌمبٌخ  

Advantages of advertising: فىائذ الاعلاناث الالكتزونيت    

• You can easily test the market.  رجشثخ اٌزسٛقِٓ اٌسٌٙٛخ  

• The ad campaign is less expensive.  اٌحٍّخ الاػلا١ٔخ رىْٛ الً وٍفخ 

• The ad works 24 hours a day, 7 days a week, 365 days a year.  

ِذاس اٌسٕخ.٠َٛ ػٍٝ  587ا٠بَ ثٛالغ  9سبػخ خلاي  46رؼًّ الاػلأبد الاٌىزش١ٔٚخ   

• You can change your online ad much more easily than you can change ads in other   

      media. ٜ٠ّىٓ رغ١ش ِحزٜٛ الاػلاْ ثصٛسح اسًٙ ثىث١ش ِٓ رغ١ش٘ب ثبٌٛسبئػ الاخش 

• Your customers can see your ad, shop, and buy, (if you sell your goods online) all   

     without leaving home. ْٚثبِىبْ اٌضثْٛ ِٓ ِشب٘ذ الاػلاْ ٚاٌزسٛق ٚاٌششاء)ارا وبٔذ لاصاي ِزٛفشح(ثذ 

ِغبدسح إٌّضي         

• You can target your audience effectively.  اٌّمصٛد ثطش٠مخ فؼبٌخثبِىبْ اخز١بس اٌجّٙٛس  

• The ability to set daily spend limits اٌمذسح ػٍٝ رحذ٠ذ حذٚد الأفبق ا١ِٛ١ٌخ ثسٌٙٛخ 

• The ability to track, test and evaluate the effectiveness of campaigns compared to  

            other medium ِزبثؼخ ٚفحص ٚرم١١ُ اٌحّلاد ِمبسٔخ ثبٌٛسبئً الاخشٜ ثبلاِىبْ ِٓ    

• The ability to run multiple campaigns اٌمذسح ػٍٝ اداسح حّلاد ِزؼذدح ثٕفس اٌٛلذ 

• Easy to implement and easy to withdraw سٌٙٛخ اٌزى٠ٛٓ ٚسٌٙٛخ الاصاٌخ    
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Disadvantages of Advertising:مساوئ الاعلاناث الالكتزونيت 

• Don’t know if they actually get what they pay for. 

 ػذَ ِؼشف فٟ ِب ارا حممذ اٌٙذف ٚاٌزٞ لاجٍٗ رُ اٌذفغ

• Don’t know if they can trust the visitor and/or traffic profile online media owners and  

     publishers claim their sites have. 

إٌبشش٠ٓ ػجش الأزشٔذػذَ ِؼشفخ ف١ّب ارا وبْ ٠ّىٓ اٌٛثٛق ثبٌضائش اٚ ثّبٌه اٌٛسبئػ اٚ   

• Have the feeling there is a lot of click fraud. 

 اٌشؼٛس ثبْ ٕ٘بٌه اٌؼذ٠ذ ِٓ غشق الاحز١بي ِٓ خلاي الاػلأبد            

• Don’t know if their ads appear in the sites and/or sites’ sections where they should  

     appear. ّب ارا وبٔذ الاػلأبد رظٙش اٌٝ اٌّٛالغ اٚ خلاي اٌّىبْ اٌزٞ ٠جت اْ رظٙش ف١ٗػذَ ِؼشفخ ف١  

• Surfers who are on the net for a specific purpose may ignore your ads.   

ِٓ لجً اٌفئخ اٌّؼ١ٕخ ثبلاػلاْ   ػٍٝ الأزشٔذ رجبً٘ الاػلاْ  

• Surfers may notice your ads but choose not to click. 

 ػذَ إٌمش ػٍٝ الاػلاْ ػٕذ ِشب٘ذرٗ ػٍٝ اٌّٛالغ

• The web is a highly competitive environment and it’s easy to get lost.  

رع١غ أْ اٌسًٙ ِٚٓ ٌٍغب٠خ رٕبفس١خ ث١ئخ ا٠ٌٛت ٠ؼُذ  

• Poorly managed campaigns can be expensive and ineffective. 

فؼبٌخ ٚغ١ش ِىٍفخ س١ئ ثشىً إداسرٙب رزُ اٌزٟ اٌحّلاد رىْٛ أْ ٠ّىٓ   

• By not evaluating what you’re doing you’re likely to waste money 

ذ ٌّب ٠زُ فؼٍٗ اٌج١احزّب١ٌخ ظ١بع اٌّبي فٟ حبٌخ ػذَ اٌزم١١ُ   

 

 

 

 

 

 

 

 

 

 

 

 

 


