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E-Marketing: s AsMY) G gl

E-Marketing (Electronic Marketing) are also known as Internet Marketing, Web
Marketing, Digital Marketing, or Online Marketing. E-marketing is the process of marketing
a product or service using the Internet. Emarkerting not only includes marketing on the
Internet, but also includes marketing done via e-mail and wireless media. It uses a range of

technologies to help connect businesses to their customers.
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Advantages of E-Marketing:

The advantages of E-marketing are discussed as below:
1. Much better return on investment from than that of traditional marketing as it helps
increasing sales revenue. Slapall Glal i 3aL ) e aeluy
2. E-marketing means reduced marketing campaign cost as the marketing is done through

the internet

3. Fast result of the campaign as it helps to target the right customers. s3eall day) 8 4c juil)
Crmanaliall

4. Easy monitoring through the web tracking capabilities help make e-marketing highly
efficient a8 sall Aalic A e (3 guil) Alac Anlia A ge

Disadvantages of E-Marketing:
E-Marketing is not without disadvantages, some of them are as follows;

1. Technology Dependent. E-Marketing is completely dependent on technology and the
internet; a slight disconnection can jeopardize your whole business.
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2. Worldwide Competition. When you launch your product online, then you face a global

competition because it’s accessible from everywhere.
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3. Privacy & Security Issues. Privacy and security issues are very high because your data is
accessible to everyone; therefore, one has to be very cautious about what goes online.
Ot 0S5 () Gang A caaadl Jslite 8 ()5S i) (Y s Ale JSLaall o3 yiind (laY) 5 dpa guadll
4. Maintenance Cost. With the fast-changing technological environment, you have to be
consistently evolved with the pace of technology and the maintenance cost is very high.
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Types of E-Marketing:
There are different type and methods of e-marketing which are as follows:
1. Email Marketing
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2. Social Media Marketing :
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3. Video Marketing:
Adliaal) cilatiall dua g 548 S (5 gl (o faall dlasiul JA (e (3 gl e g sl 138 o3
4. Affiliate Marketing:

A sanlly 8 usall/(3 gusall slacly Jand) anlin 438 58 3 Jlac V) (e & 53 (8 Sy usi Lol s A anlly (3 sl
dpad it (5 el 3 s cJard) aalia 18 ga (g0 o) 3l a5 Jaee 5l 315 IS (e 3lilsa

48



“Computer science \ E-Commerce*

Fourth Class Dr. Shayma Mustafa

The Difference between the Traditional Marketing and E-Marketing:

Traditional Marketing E-Marketing
The promotion of product and services through The promotion of product and sevices
TV, Telephone, Banner, Broadcast, Door to Door, | through digital media or electronic
Sponsorship etc. mediume like seo, sem, ppc etc..
Traditional Marketing is not cost effective. Digital Marketing is more cost effective.
It is not so good for Brand building. It is efficient and fast for brand building.
Traditional Marketing is difficult to Measure. Digital Marketing is easy to Measure

with the help of analytics tools.

traditional Marketing includes.. Digital Marketing includes..
e T.V.advertisement e Search engine optimization (SEO)
e Radio. o Pay-per-click advertising (PPC)
e Banner Ads.. o Web design.
o Broadcast. o Content marketing.
e Sponsorship. e Social media marketing.
e print Ads.. o Email marketing.

Online Advertising (Ads): 4 g AN clidey)

It is a form of promotion that uses the Internet and World Wide Web for the expressed
purpose of delivering marketing messages to attract customers. Examples of online
advertising include contextual ads on search engine results pages, banner ads, Rich Media
Ads, Social network advertising, online classified advertising, advertising networks and e-

mail marketing, including e-mail spam.
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Online advertising is a quick and effective way of promoting your website and
generating targeted website traffic. It’s the advertising which uses Internet as a media to

communicate.
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Types of ads: <l ) i)
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» Floating ad: An ad which moves across the user's screen or floats above the content.
Gl sinall et eday sl axiiaal) cilils Jls iy I oMe Y11 5 sadlall Sle)

» Expanding ad: An ad which changes size and which may alter the contents of the
webpage.

« Polite ad: A method by which a large ad will be downloaded in smaller pieces to

minimize the disruption of the content being viewed
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«  Wallpaper ad: An ad which changes the background of the page being viewed.
Lo oy Gl dadeall 48la ys Dle V) 13 JOIA A 1 laad) ¢dle)
« Trick banner: A banner ad that looks like a dialog box with buttons. It simulates an

error message or an alert.
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*  Pop-up: A new window which opens in front of the current one, displaying an

advertisement, or entire webpage.
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« Pop-under: Similar to a Pop-Up except that the window is loaded or sent behind the

current window so that the user does not see it until they close one or more active

windows.
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* Video ad: similar to a banner ad, except that instead of a static or animated image,
actual moving video clips are displayed. This is the kind of advertising most
prominent in television, and many advertisers will use the same clips for both

television and online advertising.
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« Map ad: text or graphics linked from, and appearing in or over, a location on an

electronic map such as on Google Maps.
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» Mobile ad: an SMS text or multi-media message sent to a cell phone.
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Advantages of advertising: 4 g_ashy) cidley) il g

« You can easily test the market. (sl 4 a3 4 sl (4

« The ad campaign is less expensive. 4ilS Jil o <5 e Y dlaall

« The ad works 24 hours a day, 7 days a week, 365 days a year.
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» You can change your online ad much more easily than you can change ads in other
media. s oAY!) Bl 5l L 5035 e S gl 3 sy OV (5 sinn i (S

 Your customers can see your ad, shop, and buy, (if you sell your goods online) all
without leaving home. ¢s2(34 sie JI Y CalS 1ol Sl 5 (3 suiill 5 ¢ Sle V1 aaliia e (503 (8L
Jall 3 e

+ You can target your audience effectively. dtxd 48 Jlay 3 paiall ) ggaall jliial <l

« The ability to set daily spend limits 4 sews 4ae sl B 3 gaa 3aa3 e 3 8]

« The ability to track, test and evaluate the effectiveness of campaigns compared to

other medium c_AY) Jitu 5l 45 )lae C3leall aui g asd g Anlia (e YL
« The ability to run multiple campaigns <8 sl (it 3aazie CBlea 3 )l e 5 )

+ Easy to implement and easy to withdraw 4 ¥} 4 sew g (oS3l 4 g
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Disadvantages of Advertising:ais A cidleY) (s gua

Don’t know if they actually get what they pay for.
cdall a alaY (53l 5 Cangl) i 131 L 8 Cajaa pde
Don’t know if they can trust the visitor and/or traffic profile online media owners and
publishers claim their sites have.
i Y e Sl gl Jail sl Aliley 51 5030 G350 (S AS 1)) Lo 48 jae a2
Have the feeling there is a lot of click fraud.
Ae Y MR e JUiaY) 3k (e 2aad) Slllia L ) g2l
Don’t know if their ads appear in the sites and/or sites’ sections where they should
appear. 4 ekl o) g A OISl A ) 281 gall ) jedat GlSle W) CulS 1) Lad A8 jas pae
Surfers who are on the net for a specific purpose may ignore your ads.
e YU el 2l U8 e i i1 e e ) Jalas
Surfers may notice your ads but choose not to click.
&l gall Ao adaalia die Sle ¥l e @il pae
The web is a highly competitive environment and it’s easy to get lost.
g O Jedl (o Al 4l 5 ) a)
Poorly managed campaigns can be expensive and ineffective.
Alad e 5 A e IS8 g3l 258 ) CDLeall (55 (S
By not evaluating what you’re doing you’re likely to waste money
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