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1.15 Mobile E-commerce (M-commerce): 

Mobile e-commerce, or m-commerce, refers to the use of mobile devices to enable online 

transactions. M-commerce involves the use of cellular and wireless networks to connect 

laptops, smartphones such as the iPhone, Android, and BlackBerry, and tablet computers 

such as the iPad to the Internet. Once connected, mobile consumers can conduct transactions, 

including stock trades, in-store price comparisons, banking, travel reservations, and more.  

 

1.16 The Benefits of e-commerce: 

Few innovations in human history encompass as many potential benefits as E-Commerce 

does.  The global  nature  of  the  technology,  low  cost,  opportunity  to  reach  hundreds  of  

millions  of  people, interactive  nature,  variety  of  possibilities,  and  resource fullness  and  

growth  of  the  supporting infrastructure (especially the web) result in many potential 

benefits to organizations, individuals, and society.   

 

1.16.1 Benefits to Organizations: هششكبدفٕائذ ن  

The benefits to organizations are as follows:  

1. E-commerce expands the market place to national and international market with minimal 

capital outlay; a company can easily and quickly locate more customers, the best 

suppliers, and the most suitable business partners worldwide.  

حٛش سبعذد  انًبل،انُفمبد يٍ سأط  ٔثألمعًهذ انزجبسح الانكزشَٔٛخ عهٗ رٕسعخ انسٕق انٗ أسٕاق ٔطُٛخ ٔعبنًٛخ 

  يٍ انضثبئٍ ٔانًسزٕسدٍٚ ٔاَست ششكبء سجبل انعبنى حٕل انعبنى. أكجشانًؤسسبد عهٗ اسزمطبة عذد 

بطبٌعة ساهمت الابتكارات فً إضفاء الفائدة للبشرٌة ومنها التجارة الالكترونٌة.  :فوائد التجارة الالكترونية
إلى مئات  الوصول، المنخفضة الحال فان التقنٌة ساهمت بشكل فعال فً العدٌد من الأمور منها الكلفة

نمو البنٌة التحتٌة الداعمة )خاصة الوٌب( . بالإضافة الى التفاعل، وامتلاء الموارد الملاٌٌن من الناس،
 .، والمجتمعوالأفراد او الشركات للمنظماتتؤدي إلى العدٌد من الفوائد والتً 

Lecture no. 5 

ٌشٌر هذا المفهوم الى استخدام أجهزة النقال لإنجاز الامور التجارٌة التجارة الالكترونية عبر المحمول: 
والتحوٌلات البنكٌة عبر الانترنت. فً هذا المفهوم، ٌتم استخدام شبكات الاتصال الخلوي وكذلك شبكات 

بإمكان  بالأنترنت،الواٌرلٌس لربط الحواسٌب وأجهزة النقال بالإضافة للأجهزة اللوحٌة. حال الارتباط 
الزبون إجراء المعاملات ، بما فً ذلك تجارة الأسهم ، والتسوق، والخدمات المصرفٌة ، وحجوزات تذاكر 

 الطٌران. 
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2. Electronic  commerce  decreases  the  cost  of  creating,  processing,  distributing,  

storing,  and retrieving  paper-based  information.  For example, by introducing an 

electronic procurement system, companies can cut the purchasing administrative costs 

by as much as 85 percent.   

 .لإنكزشَٔٛخ يٍ ركهفخ إَشبء ٔيعبنجخ ٔرٕصٚع ٔرخضٍٚ ٔاسزشداد انًعهٕيبد انٕسلٛخانزجبسح ا لههذ

3. Electronic commerce allows reduced inventories and overhead by facilitating “pull” type 

supply chain management. In a pull-type system the process starts from customer orders 

and uses just-in-time manufacturing.  

ٛم سهسهخ إداسح فمبد انًزشرجخ عهٛٓب يٍ خلال رسٓرسًح انزجبسح الانكزشَٔٛخ فٙ رمهٛم يخضٌٔ انجضبئع ٔكزنك انُ

 حٛش رعًذ انٗ يفٕٓو انزصُٛع حست انطهت ٔفٙ انٕلذ انًُبست. الاسزٛشاد،

4. Electronic commerce reduces the time between the outlay of capital and the receipt of 

products and services.   ساط انًبل ٔاسزلاو انًُزج إَفبقرعًم عهٗ رمهٛم انٕلذ ثٍٛ عًهٛخ  

5. Electronic commerce initiates business processes reengineering projects By changing 

processes, productivity  of  salespeople,  knowledge  workers,  and  administrators  can  

increase  by  100 percent or more. 

فٙ ْزا انُٕع يٍ انزجبسح ٚزى إعبدح ُْذسخ انعًهٛبد انزجبسٚخ ٔرغٛش انعًهٛبد لاَجبص الايش.حٛش ًٚكٍ اٌ رضٚذ يٍ إَزبجٛخ  

 %011هٍٛ فٙ انًجبل ٔالاداسٍٚٛ ثُسجخ انًُذٔثٍٛ ٔانعبي

6. Other benefits include improved customer service, new found business partners, 

simplified processes, compressed cycle and delivery time, increased productivity, 

eliminating paper, expediting access to information, reduced transportation costs, and 

increased flexibility.   

ٔلذ رسهٛى، رمهٛم  ،رسٓٛم انًعبنجخ، إٚجبد ششكبء يٍ سجبل الاعًبل انجذدخذيخ عًلاء،  تحسٌن يُٓب:أخشٖ بئف ُْبنك ٔظ

  .فٙ انعًم انًشَٔخ انُمم،إنٗ انًعهٕيبد، رمهٛم ركبنٛف سشعخ فٙ انٕصٕل  انٕسق، عذو اسزخذاو الإَزبجٛخ،صٚبدح 

 

1.16.2 Benefits to Consumers:   فٕائذ نهًسزخذو 

The benefits of E-Commerce to consumers are as follows:   

1. Electronic commerce enables customers to shop or do other transactions 24 hours a day, 

all year round, from almost any location.  

 سبعخ خلال انسُخ ٔيٍ أ٘ يكبٌ. 42انزجبسح نهضثٌٕ يٍ انزجضع ٔعًم انزحٕٚلاد انًبنٛخ عهٗ يذاس  ِرسًح ْز
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2. Electronic commerce provides customer with more choices; they can select from many 

vendors and from many more products.   

 نجضبئع ٔيٍ ثبعخ يخزهفٍٛ.خزٛبس إَٔاع يخزهفخ يٍ اارعًم عهٗ صٚبدح انخٛبساد نهضثٌٕ ثحٛش ًٚكُّ 

3. Electronic commerce frequently provides customers with less expensive products and 

services by allowing them to shop in many places and conduct quick comparisons. 

   فخ ٔكزنك رٕفش يمبسَبد سشٚعخ ثٍٛ انًُزجبد.رٕفش يُزجبد ٔخذيبد ثبلم الأسعبس يٍ يُبطك يخزه

4. In some cases, especially with digitized products, E-Commerce allows quick delivery. 

 ركٌٕ عًهٛخ انزٕصٛم سشٚعخ جذح ثًجشد انزحًٛم يٍ انًٕلع. انكزشَٔٛخ،عُذيب ركٌٕ انًُزجبد  

5. Customers can receive relevant and detailed information in seconds, rather than days or 

weeks.  

 ًٚكٍ انحصٕل عهٗ يعهٕيبد ٔرفبصٛم عٍ انًُزجبد خلال صٕاَٙ ثذلا يٍ أٚبو أ اسبثٛع 

6. Electronic commerce makes it possible to participate in virtual auctions.   

 رًكٍٛ انضثٌٕ يٍ انًشبسكخ فٙ انًضاداد عجش الاَزشَذ. 

7. Electronic commerce allows customers to interact with other customers in electronic 

communities and exchange ideas as well as compare experiences.   

 شَٔٙ ٔرجبدل الافكبس ٔانخجشاد.رسًح نهضثبئٍ يٍ يخزهف انعبنى يٍ انزفبعم ٔانزٕاصم الانكز

8. E-commerce increases the competition, which results in substantial discounts. 

 صٚبدح انًُبفسخ يًب ٚعًم عهٗ رخفٛض الأسعبس.

 

1.16.3 Benefits to Society: فٕائذ نهًجزًع  

The benefits of E-Commerce to society are as follows: 

1. Electronic  commerce  enables  more  individuals  to  work  at  home  and  to  do  less  

traveling  for shopping, resulting in less traffic on the roads and lower air pollution.   

رمهٛم انضخى انًشٔس٘  رٕفش انزجبسح الانكزشَٔٛخ الافشاد يٍ انعًم يٍ انًُبصل ٔرمهٛم عًهٛخ انزْبة نهزسٕق ٔثبنزبنٙ

 ثبلإضبفخ انٗ رمهٛم انزهٕس انجٛئٙ.
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2. Electronic commerce allows some merchandise to be sold at lowest prices, so less 

affluent people can buy more and increase their standard of living.   

لأشخبص يٍ رٔ٘ انذخم انًحذٔد يٍ رحسٍٛ انًسزٕ٘ انًعبشٙ ٔثبنزبنٙ ثئيكبٌ ا الم،رسًح ثجٛع ثعض انًُزجبد ثكهف 

 ٔكزنك ششاء انًضٚذ يٍ انجضبئع.

3. Electronic commerce enables people in third world countries and rural areas to enjoy 

products and services that otherwise are not available to them.   

 انضبنش يٍ انزًزع ثبنًُزجبد ٔانخذيبد انزٙ لا ًٚكٍ اٌ رزٕفش نٓى ثذٌٔ رنك.رًكٍٛ دٔل انعبنى 

4. Electronic commerce facilitates delivery of  public services, such as health care, 

education, and distribution  of  government social  services  at a  reduced  cost  and/or  

improved  quality. Health care services, e.g., can reach patients in rural areas.  

رسبْى كزنك فٙ رمذٚى انخذيبد انعبيخ يضم انشعبٚخ انصحٛخ ٔانزعهٛى ٔثمٛخ انخذيبد ٔثألم انكهف، يضم يزبثعخ انًشضٗ فٙ 

 انًُبطك انشٚفٛخ ٔغٛشْب.


