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1.15 Mobile E-commerce (M-commerce):

Mobile e-commerce, or m-commerce, refers to the use of mobile devices to enable online
transactions. M-commerce involves the use of cellular and wireless networks to connect
laptops, smartphones such as the iPhone, Android, and BlackBerry, and tablet computers
such as the iPad to the Internet. Once connected, mobile consumers can conduct transactions,

including stock trades, in-store price comparisons, banking, travel reservations, and more.
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1.16 The Benefits of e-commerce:

Few innovations in human history encompass as many potential benefits as E-Commerce
does. The global nature of the technology, low cost, opportunity to reach hundreds of
millions of people, interactive nature, variety of possibilities, and resource fullness and
growth of the supporting infrastructure (especially the web) result in many potential

benefits to organizations, individuals, and society.
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1.16.1 Benefits to Organizations: <lS il 1) 5
The benefits to organizations are as follows:

1. E-commerce expands the market place to national and international market with minimal
capital outlay; a company can easily and quickly locate more customers, the best

suppliers, and the most suitable business partners worldwide.
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2. Electronic commerce decreases the cost of creating, processing, distributing,
storing, and retrieving paper-based information. For example, by introducing an
electronic procurement system, companies can cut the purchasing administrative costs

by as much as 85 percent.
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3. Electronic commerce allows reduced inventories and overhead by facilitating “pull” type
supply chain management. In a pull-type system the process starts from customer orders

and uses just-in-time manufacturing.
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4. Electronic commerce reduces the time between the outlay of capital and the receipt of
products and services. giiell a3 5 Jlall Gl W) dolee (0 < ) Jl8 e Jand

5. Electronic commerce initiates business processes reengineering projects By changing
processes, productivity of salespeople, knowledge workers, and administrators can
increase by 100 percent or more.

Aali) g w3 O O Gas W) S Glilaall a5 & el Glleall duaia 3ale ) a3 ladll (e g 5il) 138 (4
%100 Aty Y15 Jaall (B Cplalall 5y gaial)

6. Other benefits include improved customer service, new found business partners,
simplified processes, compressed cycle and delivery time, increased productivity,
eliminating paper, expediting access to information, reduced transportation costs, and
increased flexibility.
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1.16.2 Benefits to Consumers: axiiwall il 4
The benefits of E-Commerce to consumers are as follows:
1. Electronic commerce enables customers to shop or do other transactions 24 hours a day,

all year round, from almost any location.
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2.

Electronic commerce provides customer with more choices; they can select from many

vendors and from many more products.
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Electronic commerce frequently provides customers with less expensive products and

services by allowing them to shop in many places and conduct quick comparisons.
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In some cases, especially with digitized products, E-Commerce allows quick delivery.
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Customers can receive relevant and detailed information in seconds, rather than days or

weeks.
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Electronic commerce makes it possible to participate in virtual auctions.
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Electronic commerce allows customers to interact with other customers in electronic

communities and exchange ideas as well as compare experiences.
E-commerce increases the competition, which results in substantial discounts.

Dl (andds e Jeas Lo dudliall 33l )

1.16.3 Benefits to Society: aciaall 31 5

The benefits of E-Commerce to society are as follows:

1.

Electronic commerce enables more individuals to work at home and to do less

traveling for shopping, resulting in less traffic on the roads and lower air pollution.
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2. Electronic commerce allows some merchandise to be sold at lowest prices, so less

affluent people can buy more and increase their standard of living.
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3. Electronic commerce enables people in third world countries and rural areas to enjoy

products and services that otherwise are not available to them.
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4. Electronic commerce facilitates delivery of public services, such as health care,
education, and distribution of government social services at a reduced cost and/or

improved quality. Health care services, e.g., can reach patients in rural areas.
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