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Business Administration 1

Marketing Management 1

Statistics 1

Financial Accounting 1

Microeconomics 1

Arabic language

Headway (Beginner)

Business Administration 2

Marketing management 2

Statistics 2

Financial Accounting 2

Macroeconomics 2

Computer basics

Human rights and democracy

Marketing services (1)

Marketing supplies

the product

Pricing

Strategic management

Quantitative methods in marketing

Office applications (Word & 

PowerPoint)

Marketing services (2)

distribution

Promotion

Brand management and mental 

positioning

Sales Administration

Headway (elementary)

Office applications (Excel

Global Marketing

Marketing research

Consumer behavior
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Technical skills.

 

Marketing risk management

Headway (pre-intermediate)

Internet basics

Marketing information systems

Marketing knowledge management

Management of marketing 

organizations

Marketing quality management

Negotiation management

Statistical applications in marketing

Research Methodology

Customer relationship management

Contemporary marketing studies (1)

Marketing databases

Agricultural marketing

Agricultural marketing

Sports marketing

Social and ethical responsibility of 

marketing

Contemporary marketing studies (2)

Marketing strategies

E-Marketing

Tourism and hotel marketing

Headway (intermediate)
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management skills

 

Marketing skills

Moral values

 

Administrative values
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Dr.Mohammad Mahmoud Hamed 

Al-Mallah Hassan

DR. jerjes Omair Abbas Al-Hadidi

DR.Nada AbdelBaset Kashmoula

DR. Laila Jarallah Khalil Al-Taie

DR. Munther Khader Yaqoub Al-

Muhtadi

DR. Bashar Thakir Saleh Al-Qutji

DR. Younis Ahmed Khalil Al 

Nuaimi

DR. Hind Khader Ahmed Al-Qaisi

Dr.. Saif Abdullah Al-Araji Economics
Agricultural 

economics

Rafal Mahmoud Jassim Al-Dulaimi

Saif Khaled Abdul Aziz Zakaria
Management 

Information 

Systems

Management 

Information 

Systems

Muhammad Ahmed Mahmoud Al-

Hamami

Shaima Nazim Hamdoun Al-Fahadi

Sahm Hazem Naguib Toubia
Management 

Information 

Systems

Management 

Information 

Systems
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Bahaa Habib Mahmoud Al-Taie

Ibtisam Karim Turki

Abdel Bari Abdel Majeed Ahmed Al 

Hamdani

Tuqa Abdel Nafi Taha Al Nuaimi

Najdat Mustafa Musaib 

Yasser Muhammad Ibrahim 

Ahmed Khaled 

Asmaa Salem Muhammad accounting accounting
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 Required program Learning outcomes  

Year/Level Course Code Course Name 

A1 A2 A3 A4 B1 B2 B3 B4 C1 C2 C3 C4 

 

 Business Administration 1 Basic * * * * * * * * * * * * 

 Marketing Management 1 Basic * * * * * * * * * * * * 

 Statistics 1 Basic * * * * * * * * * * * * 

 Financial Accounting 1 Basic * * * * * * * * * * * * 

 Microeconomics 1 Basic * * * * * * * * * * * * 

 Arabic language Basic * * * * * * * * * * * * 

 Headway (Beginner) Basic * * * * * * * * * * * * 

 

 Business Administration 2 Basic * * * * * * * * * * * * 

 Marketing management 2 Basic * * * * * * * * * * * * 

 Statistics 2 Basic * * * * * * * * * * * * 

 Financial Accounting 2 Basic * * * * * * * * * * * * 
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 Macroeconomics 2 Basic * * * * * * * * * * * * 

 Computer basics Basic * * * * * * * * * * * * 

 Human rights and democracy Basic * * * * * * * * * * * * 

 

 Marketing services (1) Basic * * * * * * * * * * * * 

 Marketing supplies Basic * * * * * * * * * * * * 

 the product Basic * * * * * * * * * * * * 

 Pricing Basic * * * * * * * * * * * * 

 Strategic management Basic * * * * * * * * * * * * 

 Quantitative methods in marketing Basic * * * * * * * * * * * * 

 
Office applications (Word & 

PowerPoint) 
Basic * * * * * * * * * * * * 

 

 Marketing services (2) Basic * * * * * * * * * * * * 

 Distribution Basic * * * * * * * * * * * * 

 Promotion Basic * * * * * * * * * * * * 
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Brand management and mental 

positioning 
Basic * * * * * * * * * * * * 

 Sales Administration Basic * * * * * * * * * * * * 

 Headway (elementary) Basic * * * * * * * * * * * * 

 Office applications (Excel Basic * * * * * * * * * * * * 

 

 Global Marketing Basic * * * * * * * * * * * * 

 Marketing research Basic * * * * * * * * * * * * 

 Consumer behavior Basic * * * * * * * * * * * * 

 Marketing risk management Basic * * * * * * * * * * * * 

 Headway (pre-intermediate) Basic * * * * * * * * * * * * 

 Internet basics Basic * * * * * * * * * * * * 

 

 Marketing information systems Basic * * * * * * * * * * * * 

 Marketing knowledge management Basic * * * * * * * * * * * * 

 
Management of marketing 

organizations 
Basic * * * * * * * * * * * * 
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 Marketing quality management Basic * * * * * * * * * * * * 

 Negotiation management Basic * * * * * * * * * * * * 

 
Statistical applications in 

marketing 
Basic * * * * * * * * * * * * 

 Research Methodology Basic * * * * * * * * * * * * 

 

 
Customer relationship 

management 
Basic * * * * * * * * * * * * 

 
Contemporary marketing studies 

(1) 
Basic * * * * * * * * * * * * 

Marketing databases Basic * * * * * * * * * * * * 

Agricultural marketing Basic * * * * * * * * * * * * 

Agricultural marketing Basic * * * * * * * * * * * * 

Sports marketing Basic * * * * * * * * * * * * 

 Social and ethical responsibility of 

marketing 
Basic * * * * * * * * * * * * 
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• Please tick the boxes corresponding to the individual program learning outcomes under evaluation.

 

Contemporary marketing studies 

(2) 
Basic * * * * * * * * * * * * 

Marketing strategies Basic * * * * * * * * * * * * 

E-Marketing Basic * * * * * * * * * * * * 

Tourism and hotel marketing Basic * * * * * * * * * * * * 

Headway (intermediate) Basic * * * * * * * * * * * * 
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Course Description Form 

 Course Name:

 Course Code: 

 Semester / Year:

 Description Preparation Date:

5. Available Attendance Forms:  

 

6. Number of Credit Hours (Total) / Number of Units (Total) 

 

 

7. Course administrator's name (mention all, if more than one name)  

Name:  
Email:  
 

 

 • 

• 

• 
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Distributing the score out of 100 according to the tasks assigned to the student such as daily 
preparation, daily oral, monthly, or written exams, reports .... etc  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


