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Level | Semester No. Module Code Module Name in English Lo ) BaLal) ) Language S (i) Exam | SSWL | USSWL S ey || MR || AECEMEG
CL (hriw) |Lect (hr/w]| Lab (hr/w)| Pr (hriw) | Tut (hriw) | Semn ey | "SE™ | hisem | hrisem | hrisem wEe || MeEkitE) Cet
MMM1101 |Principles of Business Management Jlac ¥ 5 1o} (salaa|  Arabic 3 1 3 63 uz 175 7.00 c
MMM1102 |Principles of Marketing Management Gaoell 3 (s3bal Arabic 4 1 3 78 122 200 800 C
MMM1103 | principles of Accounting Lulaa (sabal  Arabic 3 1 3 63 87 15 600 C
One MMM1104 |principles of economics LaBY) (salae|  Arabic 3 1 3 63 62 125 5.00 c
UOM1041 Human Right & Democracy gkl jia g Gl (348a|  Arabic 2 3 33 17 50 2.00 B
UOM1011 Arabic 1 Y Ay =l Al Arabic 2 3 33 17 50 2.00 B
Total 17 0 0 0 0 4 18 333 417 750  30.00
UGI | Semester No. Module Code Module Name in English aéubé-“ dalall P’“‘ Language SSWL (he) Exam | SSWL | USSWL SWL gcrs | Module | Prerequisite
CL (hriw) |Lect (hr/w]| Lab (hr/w)| Pr (hriw) | Tut (hr/w) | semn (hriw) | 8™ | hisem | hrisem | hrisem WEe || MeEliEE) Ceee
1 MMM1205 |Fundamentals of Management 5laY) Glwlul|  Arabic 3 1 3 63 112 175 7.00 c MMM1101
2 |[MMM1206 |Fundamentals of Marketing Management Gognal) 313} Sl Arabic 4 1 3 78 122 200 8.00 c MMM1102
3 |MMM1207 |Principle of Statistics sbas ) (sabs|  Arabic 2 1 1 3 63 62 125 500 C
Two 4 MMM1208 Strategic Management dadil yiu 5 oY Arabic 3 1 3 63 62 125 5.00 C
5 [(uomi1031 Computer Gsulall Arabic 1 2 3 48 27 75 3.00 B
6 |UOM1021|English 1 Y 41 Axlll| English 2 3 33 17 50 2.00 B
Total 15 0 2 1 0 4 18 348 402 750  30.00
Level | sSemester No. Module Code Module Name in English Ayl BaLall ) Language SSWL (hr/w) .i)/(::m SSWL | usswL SWL cors M?;,j:;e Mzrdeurl?(:)isgoede
CL (hr/w) [Lect (hr/w)| Lab (hr/w) | Pr (hr/w) | Tut (hr/w) | Semn (hr/w) hr/sem hr/sem hr/sem
1 MMM-23007|Marketing Services Gladd (35| Arabic 3 1 3 63 87 150 6.00 c
2 |MMM-23008|Marketing Value Chain Management A8 guil) Aagdll ALl 3 la) [ Arabic 3 1 3 63 87 150 | 6.00 c
3 |MMM-23009|Fundamentals of Marketing Mix s gl o all bl | Arabic 4 1 3 78 47 125 5.00 c
hree 4 |MMM-23010{Quantitative Methods in MARKETING Grgmtl) (8 ApaS | Arabic 2 1 1 3 63 87 150 | 6.00 B
5 MMM-23011|Negotiation Management skl 3 ylal|  Arabic 2 3 33 17 50 2.00 c
6 UOM- 1032 |Computer & Al elha¥) ¢85 sulall|  Arabic 1 2 3 48 27 75 3.00 B
7 UOM- 1022 |English 2 Y A ) Azl Arabic 2 3 33 17 50 2.00 B
Total 17 0 3 0 0 4 21 381 369 750 | 30.00




UGl

Semester No. Module Code Module Name in English a,'\ub.\.“ salall (u.u‘ Language e ) 57:2:” S UEBtiL Sk ECTS M_Ic_’;i:;e MZ;EJ;&}:)isgt:de
CL (hr/w) [Lect (hr/w) Lab (hr/w) | Pr (hr/w) | Tut (hr/w) [ Semn (hr/w) hr/sem hr/sem hr/sem
1 [MMM-24012|Principles of Marketing Mix ssnal) g jall g3l Arabic 4 1 3 78 a7 125 | 5.00 c MMM-2309
2 |MMM-24013|Brand Management and Positioning A Al Aol 5 &y laall Aadlal 3 )lal | Arabic 3 1 3 63 12 175 | 7.00 c
3 |MMM-24014|Marketing Information Systems Ay gast e sles Aalail|  Arabic 2 1 3 48 102 150 | 6.00 c
cour 4 |MMM-24015|Marketing Organization Management A48y gudil) lalaidll 3 ,10)|  Arabic 2 1 1 3 63 87 150 | 6.00 c
5 MMM-24016Sales Management QLH,\.A\ BJ\J‘\ Avrabic 2 3 33 17 50 2.00 C
6 UoM- 2010 |Crimes of the defunct Iragi Baath Party Gl (A Gl WUai a3l ja| Arabic 2 3 33 17 50 2.00 B
7 uoMm- 1012 |Arabic 2 Y 4y 2l &2l English 2 3 33 17 50 2.00 B
Total 17 0 1 0 0 4 21 351 399 750 | 30.00




Lovel | Semester | No. | wodule Code Module Name in English g ) Bl Language S o pom [ [ OFR | B | o | it | it
CL (hr/w) [Lect (hr/w) Lab (hr/w) | Pr (hr/w) | Tut (hr/w) [ Semn (hr/w) hr/sem hr/sem hr/sem
1 MMM-35017|Global Marketing ‘;Al_dl Gaguill|  Arabic 3 1 3 63 62 125 5.00 c
2 MMM-35018|MarketingData Base 4y gl ULl ac ) 8 Arabic 3 1 3 63 62 125 5.00 c
3 |MMM-35019|Consumer Bhavior Algtins &bl Arabic 2 1 3 48 52 100 | 4.00 c
Five 4 MMM-35020(Marketing Risk Management A4y gudll Hhalaall 34050 Arabic 2 1 3 48 52 100 4.00 o]
5 MMM-35021|K nowledge Marketing Sl & il Arabic 2 1 3 48 52 100 4.00 c
6  |MMM-35022(Marketing Quality Management A8 guill 3352l 5,000 | - Arabic 2 1 3 33 17 50 | 200 | cC
7 |MMM-35023|Marketing Performance (s gl S1aYI| Arabic 2 1 3 48 102 150 | 6.00 c
Total 16 0 0 0 0 7 21 351 399 750 | 30.00
UGHII| Semester | No. | Module Code Module Name in English Al gal) Balal) Al Language SSWL (riw) Exam SSWL | USSWL | SWL | o M%?:Le Mz;a;;a::;sétjde
CL (hriw) |Lect (hriw)| Lab (hriw) | Pr (hriw) | Tut (hriw) | Semn (hriw) hr/sem | hrisem | hrisem
1 MMM-36024|Marketing Strategies 48y gull Clasil 1Y) | Arabic 3 1 3 63 62 125 5.00 c
2 |MMM-36025|Entrepreneurial Marketing 3l Bagudll| Arabic 3 1 3 63 37 100 | 4.00 c
3 MMM-36026viral marketing 2 9_all By guill| - Arabic 2 1 3 48 102 150 6.00 c
ix 4 MMM-36027Marketing Research B s & gaa|  Arabic 3 3 48 77 125 5.00 c
5 |MMM-36028|Political Marketing bd) (33 guill| - Arabic 3 1 3 63 62 125 5.00 c
6  |MMM-36029|Customer Experience O A 53| Arabic 2 3 48 27 75 3.00 c
7 MMM-36030(Scientific research methods gdd\ caanll | Arabic 2 1 3 48 2 50 2.00 s
Total 18 0 0 0 0 5 21 381 369 750 | 30.00
Level | Semester No. Module Code Module Name in English R:W‘U'\S‘ salall ‘au‘ Language SSWL (he) ﬁj:;nm SSWL usswL SW ECTS M_?;:;e Mzrdeurlzq(:)iit:de
CL (hriw) [Lect (hriw) Lab (hriw) | Pr (hriw) | Tut (hriw) | Semn (hriw) hrisem | hrisem | hrisem
1 |MMM-47031||nfluencer Marketing Crisall ye (Basudll|  Arabic 3 48 27 75 3.00 c
2 [MMM-47032|Customer Realationship Management Sl liMe 550l Arabic 3 3 48 77 125 5.00 c
3 |MMM-47033(Contemporary Marketing Studies B_palze 448 sud Gl H3|  Arabic 3 3 48 77 125 | 5.00 c
4 |MMM-47034| Matketing Ethics Gagmil) CUEMAN| Arabic 2 2 3 63 62 125 | 5.00 c
Seven 5 MMM-47035|Electronic Marketing 9SS 3 gusill | Arabic 3 3 48 52 100 4.00 c
6 MMM-47036|Pharmaceutical Marketing & sl (3 suaill|  Arabic 2 3 33 67 100 4.00 c
7 MMM-47037 | Industrial Marketing seliall @ guill|  Arabic 2 3 33 67 100 4.00 c
Total 19 0 2 0 0 0 18 321 429 750 | 30.0
eV Semester No. Module Code Module Name in English a,,u.ub.\l\ Balal) ?"‘" Language St (i) ri’;:;nm SSWL | ussw S ECTS M_?;j:;e Mz:jr;q(:)iifde
CL (hriw) |Lect (hriw)| Lab (hriw) | Pr (hriw) | Tut (hriw) | Semn (hriw) hr/sem | hrisem | hrisem
1 |MMM-48038|A| & Marketing Automation Gl 25 e lilaall (S| Arabic 3 3 48 77 125 5.00 c
2 |MMM-48039|Sustainable Marketing pliuall (3 gusill | Arabic 4 1 3 78 72 150 6.00 c
3 MMM-48040(Sports Marketing =ab ) G saill| Arabic 4 1 3 78 72 150 6.00 c
Eight 4 |MMM-48041|Banking Marketing Bl Gygudll[ Arabic 3 3 48 77 125 5.00 c
5 MMM-48042| Marketing crimes 48,y gudtl) & sl Arabic 1 2 3 48 52 100 4.00 c
6 |MMM-48043|Tourist & Hotles Marketing Bl g bl (3 gl Arabic 3 3 48 52 100 4.00 c
Total 18 0 2 0 0 2 15 348 402 750 | 30.0
| Total | 137.0 | 0.0 | 10.0 | 1.0 | 0.0 | 30.0 | 153.0 | 2814.0| 3186.0 | 6000.0 | z4o.o| Must be 240 ECTS
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Note: The student should complete 4 weeks of Summer Internships to fullfil the requirements of the Bachelor's degree

CL Class Lecture B Basic learning activities SWL: |Student Workload \m .
Lab [Laboratory Module type C Core learning activity SSWL: |Structured SWL , E‘
Structured SWL Pr Practical Training S Suport or related learning activity USSWL: |Unstructured SWL =
(hriw) type[ 1yt [Tutorial E Elective learning activity o ks "'!-_:
Lect |Online lecture | l iﬁﬁ}g:ﬂ

Semn |Seminar Note: Columns O, Q and R are progrmaed, protected and should not be edited




