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Lecture 1: Elements of Communication in Sociology
Introduction to Communication in Sociology
Communication is considered one of the most prominent social phenomena, playing a pivotal role in shaping relationships between individuals, transmitting culture, and building social institutions. Sociology has placed great importance on the study of communication as a tool for understanding how individuals interact within society and how meanings are produced and circulated.
Definition of communication:
Communication is the process of exchanging information and meaning between individuals or groups, through shared symbols (such as language, signs, or visual symbols), with the aim of achieving a shared understanding.
Communication as a social phenomenon:
In sociology, communication is viewed not just as a technical process, but as a social process influenced by culture, values, power, and class relations. Communication reflects the structure of society and can be a means of social inclusion or exclusion.
The importance of communication in sociology
1. Transfer of culture:
Communication is a fundamental means of transmitting culture from one generation to another, including language, customs, traditions, values, and norms.
2.  Promote social interaction:
Communication is the foundation of everyday interaction between individuals. Through it, ideas are exchanged, relationships are built, and joint decisions are made.
3. The role of communication in institutions:
Institutions (such as family, school, media, and religion) play a pivotal role in organizing and directing communication in line with society's goals.


4.  A tool for domination or liberation:
Communication can be a tool for social control (as in mass media), or a means of liberation and change (as in social movements).
Basic communication elements:
Communication consists of a set of interconnected elements, each of which forms part of the communication process. The elements are:
1. Sender (Source):
It is the person or entity that initiates the communication process and has an idea or information that it wants to convey.
2. The message (Message):
It is the content that is transmitted from the sender to the receiver, and it may be written, verbal, visual, or encoded with other symbols.
3. The means (Channel):
It is the tool or channel that conveys the message (such as voice, writing, email, social media, television...).
4. the future (Receiver):
It is the person or group who receives the message and tries to understand its content.
5. FeedbackFeedback):
It is the receiver's response to the message, and is an indicator of the message's understanding and the effectiveness of the communication.
6. Noise or interference (Noise):
It is anything that prevents the message from being accurately understood, such as bias, ambiguous language, or technical problems.


Element analysis from a social perspective
1.  Sender and social network:
In sociology, the sender is viewed in light of his social status. The symbolic authority of the sender (e.g., a clergyman, a media figure, an academic) influences the degree to which the message is accepted.
2.  Message and cultural context:
Messages cannot be understood in isolation from their cultural and social context. A single word can mean something different in two different cultures.
3.  The medium and its social impact:
Communication media vary in their impact. Direct (face-to-face) communication allows for a greater understanding of emotions, while mass media may be used to shape public opinion.
4.  The future and interpretation of the message:
Sociology places importance on the interpretation of messages. The recipient is not passive, but participates in the "production of meaning" and may interpret the message according to his or her social background.
Elements of communication in sociology
In sociology, communication is not viewed simply as the sending and receiving of information, but rather as a social interactive process through which meanings are exchanged, symbols are constructed, and social reality is shaped. Communication comprises six main basic elements: sender, message, medium, receiver, feedback, and interference. We will explain each of these in detail, focusing on sociological analysis.
1. Sender (Sender)
      It is the person or entity that initiates the communication process, and has an intention, idea, or information that it wants to convey.
·  Sociological analysis:
· The social status of the senderIt affects the extent of its impact. For example, a message from a religious figure or political leader carries greater social weight than that of an ordinary person.
· The sender reflects his culture and values, and his social background shapes the content of the messages he produces.
· In traditional societies, the sender is usually from the authority class (scholars, sheikhs, elders), while in modern societies it may be any individual thanks to the means of communication.
2.  The message (Message)
It is information, ideas, or feelings expressed by the sender using symbols (such as language, signs, or pictures).
·  Sociological analysis:
· The message is culturally constructed: what is considered a normal message in one society may be considered offensive or taboo in another.
· Messages may be explicit or implicit (as in advertising or political rhetoric).
· Sociology is concerned with analyzing the implicit meanings in messages, such as media messages that promote certain social values ​​or consumption patterns.
3. The means (Channel)
It is the tool or channel through which the message is transmitted from the sender to the receiver, and it can be:
· character (as direct speech)
· Electronic (such as phones and the Internet)
· Mass media (such as radio and television)
· Sociological analysis:
· Each medium has a different social impact:
· Direct means enhance human relationships.
· The media reproduces collective consciousness.
· The medium not only conveys the message, but shapes the way it is understood (as McLuhan said: “The medium is the message”).
· Modern media have changed the pattern of social communication, reducing the distance between individuals but increasing the possibility of misunderstanding or confusion.
4. the future (Receiver)
 It is the person or group that receives the message and tries to interpret and understand it.
      Sociological analysis:
· The recipient is not passive; rather, he reproduces the meaning according to his background and culture.
· The interpretation of the message varies depending on:
· Social class.
· Age and gender.
· Education and experience.
· For example, a poor person might interpret an advertisement for a luxury product as promoting class distinction, while another might see it as a sign of success.
5. FeedbackFeedback
It is the response shown by the receiver to the message, and it may be verbal (such as speech) or non-verbal (such as a gesture or action).
       Sociological analysis:
· The presence of feedback turns communication into an interactive (rather than linear) process.
· In everyday interactions, feedback reflects the degree of understanding and acceptance or rejection.
· In sociology, feedback analysis is used to understand:
· Public opinion.
· Resisting or supporting media messages.
· The effectiveness of cultural or religious campaigns.
6. Interference or noise (Noise
It is anything that prevents the message from being conveyed clearly or affects its interpretation, such as:
· Acoustic noise.
· Misuse of language.
· Differences in cultures or concepts.
    Sociological analysis:
· cultural biasIt is a form of confusion.
· In multiethnic societies, messages may fail to get through due to differences in linguistic or social codes.
· media misinformationIt is a deliberate form of disruption that has a significant impact on public opinion.
   a summary
In sociology, communication elements are not merely technical concepts, but rather social phenomena that reflect relationships, values, and conflicts within society. Studying these elements enables a deeper understanding of how meanings are constructed, culture is produced, and power is transferred or resisted.



  Lecture 2: Types of Communication in Sociology
Firstly:The concept of communication
Communication is the process of transferring and exchanging information and meanings between individuals or groups through shared symbols (such as language, signs, or images), with the aim of achieving understanding and interaction. In sociology, communication is one of the most important processes that shape social interaction, transmit culture, and connect the components of society.
Second: The importance of classifying types of communication
Classifying communication types helps us to:
· Understanding the nature of human interaction.
· Analysis of social institutions.
· Knowing ways to influence society.
· Develop strategies for effective communication.
Classification of communication according to the direction of the message
1. One-way Communication
· In which communication is transmitted from sender to receiver without feedback.
· Example: watching TV, reading the newspaper.
   Sociological analysis:
· Used in formal media or traditional education.
· It may lead to incomplete understanding or different interpretation of messages.
 2. Two-way Communication
· Mutual interaction between sender and receiver.
· Example: conversations, meetings, interviews.
Sociological analysis:
· It is more effective in building relationships.
· Promotes democracy and cultural dialogue.
Classification of communication by medium
 1. Verbal Communication
· It is done through spoken or written language.
· Includes talks, lectures, letters, articles.
     Its characteristics:
· Depends on language proficiency.
· Quick to impress but sometimes misunderstood.
    2. Non-verbal Communication
· It depends on signals, facial expressions, gestures, distances, tone of voice.
      Its importance:
· It constitutes more than70% of the communication process.
· Conveys feelings and situations directly.
      In sociology:
· It is used to analyze body language in social interaction, and to understand different cultural connotations.
   Sort contacts by number
    1. Intrapersonal Communication
· It occurs within the individual (inner talk, thinking, contemplation).
Social importance:
· Affects decision-making, self-identity, and self-confidence.
    2. Interpersonal Communication
· Communication between two people.
· Example: a conversation between two friends, a job interview.
      Social importance:
· It forms the basis of social relationships.
   3. Group Communication
· It happens within a small group (committee, working group).
      Social importance:
· Reflects the interaction of social roles, conflict resolution, and group decision-making.
  4. Mass Communication
· From an individual or organization to a wide audience via media.
· Such as: television, internet, newspapers.
   Social importance:
· A means of transmitting culture, shaping public opinion, and influencing politics.
    Formal and informal communication
  1. Formal Communication
· It occurs within an organized framework (such as schools, companies, the state).
· It is done according to a specific administrative sequence.
     Its characteristics:
· Official, verified, and controlled.
  Example: Administrative memos, government statements.
2. Informal Communication
· Spontaneous and unorganized.
· Examples: side conversations, chatting between colleagues.
         Its characteristics:
· Fast, undocumented, more free.
       Sociological analysis:
· Informal communication helps strengthen social ties, but it may spread rumors or misinformation.
Direct and indirect contact
   1. Face-to-Face Communication
· It is done in person.
· Its features:
· Faster, more emotional, richer in non-verbal expressions.
    2. Mediated Communication
· Via media: phone, messages, social media.
     Its features:
· It transcends time and space, but may lack emotional subtlety.
   In sociology:
· It is used to understand communication patterns in the digital age and their impact on human relationships.
Cultural and intercultural communication
 1. Intra-cultural Communication
· Between individuals of the same cultural background.
     It is characterized by a shared understanding of symbols and values.
 2. Intercultural Communication
· Between people from different cultures.
     Its challenges:
· Misunderstanding due to different standards and values.
· The need for cultural awareness to avoid conflicts.
     Sociological analysis:
· Important in a world of globalization, migration and multiculturalism.
· It helps to coexist and understand others.
Communication in its various forms is an essential tool for understanding social structure and human relationships. By analyzing types of communication, we can explain human interaction, power, cultural change, and manifestations of understanding or conflict.
 Definition of political communication:
political communicationIt is a branch of communication concerned with the transfer and exchange of information, ideas, and symbols related to political affairs between various political actors and the public, with the aim of influencing public opinion, making decisions, and shaping political orientations.
    Elements of political communication:
Political communication usually consists of three basic pillars:
1. Political messenger:
· Such as: parties, politicians, governments, candidates, media organizations.
· Has a political goal: to support a cause, market an electoral platform, persuade the public.
2. Political message:
· Content of the speech (ideas, slogans, statements, campaigns...).
· It may be direct or coded, and may use ideological symbols.
3. The Future (Audience):
· Citizens or target audiences.
· They react to the message differently depending on their awareness, culture, and political allegiance.
4. The means:
· Press, television, social media, debates, advertising campaigns.
     The importance of political communication in sociology:
· It is a tool for understanding the relationship between power and society.
· It reveals how public opinion is directed or mobilized.
· It studies the effect of the media in manipulating political positions or shaping ideologies.
· It illustrates how political elites use communication to enhance their influence or counter opposition.
      Examples of political communication:
· Speeches of leaders and presidents.
· Election campaigns and political advertisements.
· Official government data.
· Television political debates.
· Lobbying and influence campaigns from organizations.
The difference between political communication and ordinary communication:
	normal connection
	political communication

	Aims to understand or interact
	Aims for political influence or persuasion

	Not focused on power
	deals directly with issues of power and governance

	Not affiliated with official institutions
	Associated with governments, parties, media



Lecture 3:Sociology of Communication and its Relationship to Other Sciences
Communication is the cornerstone of social life. Without it, relationships cannot be formed, institutions cannot be built, and cultural heritage cannot be transmitted. With the development of modern media and communication, societies have become increasingly interactive, giving rise to an independent sociological branch known as the sociology of communication.
This research aims to provide a detailed study of the sociology of communication in terms of concept, origin, and importance, in addition to analyzing its complementary relationship with a number of other sciences such as psychology, media, anthropology, linguistics, and philosophy.

      The concept of sociology of communication
      Definition of sociology of communication
The sociology of communication is a branch of sociology that studies the interactions, symbols, and meanings that are formed through communication processes within society and between its individuals, groups, and institutions.
It revolves around questions such as:
· How does communication affect the construction of values ​​and norms?
· How is communication used to achieve power or resistance?
· What is the role of the media in shaping collective consciousness?
    Communication in Sociology
In a sociological context, communication is not viewed solely as a technical process, but rather as an interactive-symbolic process that carries within it social, cultural, and political forces that influence the content of messages and the ways they are received.

    The emergence and development of the sociology of communication
 Beginnings:
The sociology of communication emerged in the early twentieth century in the United States, where the significant impact of mass media (newspapers, radio, television) on societies was noted.
·  
· Prominent pioneers:
· Herbert BlumerThe founder of symbolic interaction theory.
· George MeadExplain how meanings are formed in a social context.
· Harold LasswellDeveloped the famous communication model: Who says what, to whom, by what means, and with what effect?
· Erving Goffman:He presented a "dramatic" vision of human interaction through the concept of "self-presentation."
· With the development of technology:
· The Internet and social media have created new areas of study, such as “digital identities” and “fast-moving influences.”
     Objectives of the sociology of communication
1. Analysis of the structure of social discourse(Political, media, religious...).
2. Understanding daily interactionsIn schools, families, workplaces.
3. Study of symbolic powerrepresented in language and images.
4. Uncovering collective influence techniquesThrough the media or social media.
5. Understanding the production and reception of meaningsIn diverse cultural contexts.
6. Analyzing the impact of media on socialization and identity building.
           The relationship between sociology of communication and media and mass communication
The relationship between the sociology of communication and media sciences is complementary:
· Media provides channels and tools.
· Sociology of communication explains content and social impact.
      Examples of the relationship:
· Analyzing how news influences public opinion.
· Study of stereotypes in the media.
· The role of social media in political and social mobilization.

 The relationship of communication sociology to other social and human sciences
1. psychology:
· Participates in analyzing the behavior of individuals during communication.
· Sociology focuses on the general context, while psychology focuses on the individual.
2.  anthropologist:
· Helps understand cultural symbols.
· Communication in traditional and tribal societies is explained through values ​​and customs.
3. Linguistics:
· Analysis of language as a communication tool.
· Sociology focuses on the social function of language (as a tool for constructing identity or power).
4. Political science:
· It is used to understand political communication, campaigning, and discourse construction.
· How does media discourse influence political decisions and public opinion?
5. Philosophy:
· Especially the philosophy of language (Wittgenstein) and communicative action (Habermas).
· Concern for communication ethics, truth, and rational understanding.
     Applied Studies in Sociology of Communication
1. In education:
· How does communication style affect the relationship between teacher and student?
· Analyzing textbooks as cultural discourse.
2.   In the media:
· Analyzing news programs or political advertisements.
· How is class or racial bias reproduced through the media?
3.     In the family:
· Ways of communicating between generations (language, silence, power)
· The impact of media on shaping family expectations.
   Contemporary Challenges for the Sociology of Communication
1. Digital transformation:Transition of communication from reality to digital platforms.
2. media misinformationThe spread of false information and misinterpretation.
3. Privacy and CensorshipHow it affects freedom of expression and community trust.
4. Global Cultural InteractionDoes it lead to coexistence or a conflict of values?
Today, the sociology of communication is required to expand its theoretical and methodological tools to keep pace with the rapid changes in the forms and means of communication.
The sociology of communication is an emerging science that addresses a complex and comprehensive phenomenon that combines symbols, meanings, and social influences. The need for it has become more urgent in light of the contemporary digital reality, where communication is intertwined with power, culture, economics, and politics.
Through its interaction with other sciences, the sociology of communication is able to provide critical and analytical insights that help us understand ourselves and our world more deeply.





Lecture Four: Communication Globalization and the Challenges Facing the Arab Family
Communication globalization:
 It refers to the global integration and convergence of communication and information exchange, with the world becoming a "small village" thanks to technological developments in the media, the internet, social networking, and satellite broadcasting. It is part of a broader phenomenon known as globalization, which encompasses economics, culture, and politics, but the focus here is on the communication and media aspects.
First: What is communication globalization?
Simplified definition:
Communication globalization is the process of accelerating the flow of information, ideas, images, and messages across geographical and cultural borders through modern means of communication, including:
· Internet
· Social media (Facebook, Twitter, Instagram, TikTok...)
· satellite channels
· Smartphones and Apps
Its characteristics:
· Instantaneousness and speed:Transfer information instantly to all parts of the world.
· Widespread:Reaching messages and content to a broad, multicultural audience.
· Multiple sources:Individuals are now producing their own content, not just media organizations.
· Interaction and participation:The recipient is no longer passive, but rather a participant, producer, and commentator.

Second: The challenges facing the Arab family due to communication globalization.
Communication globalization has brought with it many impacts on the Arab family, some of which are positive, but the challenges have been clear and of a cultural, educational, and behavioral nature, including:
1.  disintegration of family ties
· Everyone being busy with their own devices (phone, computer, TV) has reduced family bonds and real communication between individuals.
· Reducing time for group sitting and family conversation.
2.  The impact of Western media content
· The infiltration of values ​​and behaviors incompatible with Arab culture (such as excessive individualism, uncontrolled openness, and some concepts related to family and marriage).
· Programs, series and films that portray a different image of family, religion and identity.
3.  The decline of the educational role of the family
· Media and communication have become the primary source of information and behavior, not parents.
· The family's inability to control children's behavior or monitor the content they are exposed to.
4. Privacy and excessive openness
· Challenges related to concepts of modesty and privacy, especially with easy access to inappropriate content.
· Transgression of cultural and religious boundaries of the family.
5.  Loss of cultural and religious identity
· Young people have adopted some Western customs, languages, and symbols, leading to the erosion of identity and belonging.
· Weakness in the use of Arabic in favor of other languages ​​in daily communication.
6. Psychological and social pressures
· Constant comparison with the “perfect life” presented on social media.
· Feelings of inferiority or failure among some family members, especially adolescents.
7. electronic addiction
· Children and adolescents' addiction to the Internet and electronic games.
· Negative impact on mental and physical health and social behavior.
Third: How can these challenges be faced?
· Enhanced smart parental controlThrough dialogue, awareness, and control of use without repression.
· Building media awareness among children:Teach them how to distinguish between true and false information.
· Reviving family dialogue:Set aside family time without devices.
· Parenting based on trust and identityStrengthening children's religious and cultural affiliation.
· Engaging with technology positivelyUse of good Arabic digital content and e-learning.
             Challenges details
First: The disintegration of family ties
· Detail:
· Communication globalization has led to a shift in the type of communication within the family from direct (face-to-face) communication to electronic communication, or even a lack of communication.
· Family members are sitting in the same house, but each one is busy with his own device (phone, laptop, gaming device).
· Traditional family gatherings such as group meals or evening discussions are absent.
·  Results:
· Weak emotional bonds.
· Increased feelings of isolation within the family itself.
· Poor supervision and follow-up by parents of their children.
·  example:
Father watching TV, mother on phone, children on TikTok and YouTube, no conversation or interaction between family members.
Second: The impact of Western media content
·  Detail:
· Most of the international media that reaches Arab families conveys a culture that differs from Arab and Islamic values.
· Promoting values ​​such as absolute freedom, individualism, reduced parental authority, and open relationships.
· The media portrays an "ideal" Western lifestyle, including clothing, relationships, and customs.
·  Results:
· Our children imitate aspects of Western life without understanding the cultural context.
· Rebellion against family traditions and patriarchal authority.
· Confusion in concepts about family relationships, marriage, and the roles between men and women.
·  example:
An Arab teenage girl refuses to wear modest clothing because she sees Western stars presenting themselves as "liberated" and attractive models.

Third: The decline of the family’s educational role
·  Detail:
· The family used to be the main source of shaping values ​​and knowledge, but now the media and social media have become the main influence.
· Children receive their guidance from influencers and sites like TikTok and YouTube.
· Poor parental control due to some parents' lack of familiarity with technology.
·  Results:
· Difficulty in correcting children's behavior.
· Loss of trust between parents and children.
· Children's declining respect for parental authority.
·  example:
Child of his ageA 10-year-old boy imitates a dangerous challenge video he saw online, despite his parents' warnings, because he trusts the YouTuber he follows more.
Fourth: Privacy and excessive openness
·  Detail:
· Media openness has made photos and personal information public.
· Family members, especially girls, post their photos and diaries on social media.
· Poor understanding of the limits of privacy and digital security.
·  Results:
· Exposing the family to problems such as cyberbullying or blackmail.
· A breach of privacy, which Arab society attaches great importance to.
· Loss of modesty and shyness in some actions.
·  example:
A girl posts very private photos on Instagram, which opens the door to inappropriate comments or even harassment.
Fifth: Loss of cultural and religious identity
·  Detail:
· Arab youth are influenced by global cultures, and tend to use the English language, wear Western fashion, and celebrate occasions that are not typical of their community.
· Weak attachment to religion, and declining knowledge of Arab values ​​and traditions.
·  Results:
· Weak national and religious affiliation.
· Mixing Western values ​​with indigenous family values.
· Loss of local role models.
·  example:
An Arab child celebrates Halloween with pride, while knowing nothing about the Prophet's birthday or Arabic Language Day.



Sixth: Psychological and social pressures
·  Detail:
· Daily comparisons between one's life and others on social media cause a sense of inadequacy.
· Constant exposure to images of "perfect" beauty, wealth, and success breeds frustration.
· Difficulty accepting oneself and dissatisfaction with one's living situation or appearance.
·   Results:
· Increased cases of depression and anxiety among adolescents.
· Low self-confidence.
· Behavioral disturbances (violence, withdrawal, aggression...).
·  example:
A teenager feels like a failure because he doesn't have a modern phone like his classmates, or because his appearance doesn't match the models' pictures on Instagram.
Seventh: Electronic addiction
· Detail:
· Excessive use of the internet, especially video games and social media, leads to a real addiction that affects mental and physical health.
· Children spend long hours in front of screens and suffer from detachment from reality.
·  Results:
· Academic delay, sleep problems, poor concentration.
· Behavioral disorders such as irritability, social autism, or poor social skills.
·  example:
A child refuses to go to school or go to bed early because he is obsessed with a game like Fortnite, and throws tantrums when he is stopped.


Lecture 5: The Age of Interactive Communication
The Age of Interactive Communication: Transformations in Media and Communication in the Light of Digital Technology
In recent decades, the world has witnessed a radical shift in communication methods, moving from traditional, linear communication to what is known as the "era of interactive communication." This era has not only changed communication tools but has also reshaped concepts such as audience, sender, and content, in light of a technological revolution driven by the internet, social media, and artificial intelligence applications.
This research aims to study the characteristics of the era of interactive communication, and analyze its media, social, and cultural dimensions, while reviewing applied models and comparing them with previous eras.
First: Basic concepts
1. The concept of interactive communication:
Interactive communication is a communication process that relies on the instantaneous exchange of information between multiple parties, in which the recipient actively participates and the audience becomes part of the media production process, rather than merely a passive recipient.
2. The difference between linear and interactive communication:
	element
	Written communication
	Interactive communication

	The role of the recipient
	negative
	active and interactive

	Message direction
	One Way
	Two-way or multi-way

	Media
	Newspapers, TV, Radio
	Internet, communication applications, live broadcast

	time
	Non-instantaneous (longer response time)
	Instant and immediate



secondly:featuresThe era of interactive communication
1Speed ​​and immediacy:
Messages are transmitted in a fraction of a second, enhancing instant response and direct interaction.
2. Multimedia:
Media content is no longer limited to text or images, but has become multimedia (texts, images, videos, podcasts).
3. The individual as a source of information:
Media is no longer confined to institutions, but rather every individual is able to produce and distribute content that reaches thousands or millions of people (so-called: citizen media).
4. Personalization and guidance:
Algorithms allow users to receive content tailored to their specific interests, fostering "information bubbles."
Third: Social and cultural transformations
1.Change in the audience's concept:
The audience is no longer homogeneous, but rather "fragmented," choosing what to watch based on their desires rather than according to a unified broadcast schedule.
2. Media authority:
The power of traditional media institutions has declined, and new forces have emerged, such as digital influencers and content platforms.
3.Impact of artificial intelligence:
· Accelerate data analysis and content targeting.
· Generate automated content (such as automated articles and videos).
· Chatbots (such asChatGPT) as an alternative source of information.
Fourth: Contemporary applications and models
1Social media:
· Twitter/X:A platform for real-time dialogue between politicians and the public.
· TikTok:Virtually viral media that relies on light, visual interaction.
· Facebook.
· Instagram.
2Digital campaigns:
· Political campaigns (such as the US and Brazilian elections) relied primarily on targeted content.
· Social campaigns (such as the "Me Too") was born from audience interaction.
3. Digital education:
Through digital platforms, websites and applications
Fifth: Challenges and risks
1. Fake news and misinformation:
The ease of producing and disseminating content has contributed to the spread of inaccurate and misleading information.
2. Digital addiction:
Excessive attachment to smart devices and interaction platforms has led to psychological and behavioral problems.
3. Digital privacy:
Users leave behind massive amounts of data, exposing them to the risk of surveillance and exploitation.
Sixth: Towards a deeper understanding of interactive communication
1. From media to dialogue:
Interaction does not only mean commenting and participating, but it means redefining the function of media as a tool for societal dialogue.
2. Media education:
It is important to teach “interaction” as a digital skill, to prepare the audience to understand and use media intelligently and consciously..

In short, the era of interactive communication is not merely a technological phase; it represents a qualitative shift in human history. It reshapes our relationship with information, knowledge, and others. However, it carries with it challenges as much as opportunities. Therefore, it is imperative that we keep pace with this development through scientific critique, media education, and future planning.
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